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What are Your Goals When Using
Social Media?

A Networking? A Building Support?
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Why Are You NOT On Social
Media?
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What Soclal Medla g

to parents through CPS the $9.99 a month internet for low income

Outreach Looks Like.

We had a meeting with Principals of elementary schools through out the
City of Chicago and they said there's been challenges for adults/parents
to sign up for the deal. Is there any way to communicate with someone at
Comcast to meet with these schools or communities?

| can be reached at "

Oct 2

w

g Sure thing. Thanks for bringing this to our attention. | will have someone
Q@ reach out to you right away.

Oct 28

Great. Just sent a note to the Internet Essentials folks and will share the

é‘ @ email address as well.
Oct 28
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audubonschool

Audubon School
Last chance to buy tickets for Fall Mixer!

CPS Is Tweeting!!

conta.cc/1k81wik

M Beaubien Elementary @ BBElementary - Nov §
! Help our 8th Graders get to Washington DC and get some great
neighborhood deals for you! $20 buys you a (cont) tL.gd/n_1snq7p2
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ichernandezms

Hernandez Mid School
6th, 7th, 8th Supply List fb.me/3azNMOirm
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Why Social/Media?
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Why Social Media?

Pros:
V Costeffective

V Greater visibility
| Capacity to reach a larger audience

V. dZAf R NBf I OA2Yy aKALJ
loyalty

V Learn about your audience

V Opportunities for feedback
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Why Social Media?

cons:
V Time consuming
V Eliminates facdo-face interaction

V Brand image can be subjected to unwanted
changes

V Return on investment idelayed
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Cuwitter

A 316million monthlyusers
A 80% of active users anobile
A 77% of users outside the U.S

A 500 million tweets sent peday

Data provided by Twitter
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facebook

A 968million daily activausers

A 844 million mobile daily activesers

A 1.49 billion monthly activesers

A 1.31 billion mobile monthly activesers

A 83% of users outside of the US and Canada

Data Provided by Facebook
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®) Instagram

A 400 Millionmonthlyusers

A 40 Billion Photos Shared

A 80 Million Average Photos Per Day
A 3.5 Billion Likes Daily

A 75%of users outside the U.S

Data provided by Instagram
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Linked [T}

A 380 Million daily active users
A 118 Million U.S. active users
A 39 Million Students & Recent Graduates

A Professionals are joining at a rate of 2 new members every seconc

Data Provided by LinkedIn

000
Al .
§ Chicago X (, THE FEDERATION FOR Community 13
x’fPubhc mgg§ Schools
Schools ERSSieE AN B Initiative



af

Chicago
Public
Schools

Pros&Cons
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PROS | CONS

1. Shareschool Information, 1. Frequent Monitoring of
updates, school events and Page is Needed
attract Adult/Parent
Involvement. 2. Ad Focused: May need to

2. Usestatus update and
responses to receive
feedback from community.

3. Mostcommonly used with
adults and parents.

) : e Al 2
xifgﬁgﬁggo wccs (a T HE FEDERAT I,O N FOR C%rcnhrggglty
office of COLLEGE AND e o’ 1N -~

Schools ~ omgwcoLLEee AN B Initiative

LJ& (2 do22al

15



Cuwitter

PROS CONS

1. Real time Information 1. Volume of newsfeed =
using 140 characters dgss information overflow

2. Immediate interaction 2. 140 characters can limit

3. Resources your message

4. Communicatiorwith 3. Not ideal of visual content

students, businesses,
organizations, local and
national politicians.
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Tweeting Etiquette

Do’ s Don’ t
Tell a Story UsePictures, Useimages of Children
Videos, etc. without signed Media Conser

form.
BeTimely¢ Announce Events, Procrastinatec¢ g A G G SNJ O y Qi
Activities, Program do what has not been done.
announcements

Connect with your community Force a relationship over
build a coalition of supporters Twitter. Does it make sense tc
and passionatenembers partner/communicate?

Respondcand communicate to Gorogue. Stay true to your
responses. mission and goals. Stay
Professional.

Interact with your community Forgetto continue to meet
online with your community in
person.
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Successful #Hashtag
Campaigns

A #TBT (Throwback Thursday)

A #FF

A #Shareacoke

A #Blacklivesmatter

A #Forcefordanie(Dying Wish to see Star Wars)
A #Bringbackourgirls

A #Whylstayed Domestic abuse)

A #Oscars

A #lcebucketchallenge
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PROS CONS
1. Showcase students work, 1. Only students who signed
activities and celebrations media consent form filmed

& photographed

2. Assign a manager of
account who is held
accountable for content
published

2. Easy to use mobile only
3. Widely used by students
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Linked [}

PROS
1. Build a coalition of Alumni
2. Find community members
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1. Account must be
maintained

Community
Schools
Initiative

20



4

Chicago
Public
Schools

Now YOU try it!

Compose new Tweet X

Good Morning Mr. @alderman ! Would you like to attend our next Advisory Council? Your
presence would be greatly appreciated! Thank you!

&) Media @ Location -
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Social Media Activity!

= | A Locate businesses and local
3 Camim oﬂlplals In your area using any
Y NN online search engine on your
b ¢ . .
mobile device or laptop.
e il A Find their social media
i . ‘ account (Twitter or Facebook
U preAferalvon) A A
@ A{SYR | YS&aal 3s
T and wait for a response!
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iy SYAVE anyone made contact
Oak Lawn Park (20) (20)
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(WOONLEY
WELCOME!

Principal George
st e -
ThlS |s theofflc:al >'l;‘-.;.'.i;te; %eed of John Z u raWS kl
C. Coonley School, a Chicago Public

Nicole Zumpano
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HIIIIII
YOU ARE SO

cuuuuuuauuUTE
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DOES HE
ALREADY
TWITTER?

YES!
HE HAS JUST
LEARNED HIS
FIRST
HASHTAG

HSTRANGEWOMAN
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