
BRANDING Your Community School 
Though Social Media  

Lauren Woodham 
Manager Communications & Development, Federation For Community Schools  
Gabriel Mendoza 
Program Coordinator, Community Schools Initiative 



1 

MENTIMETER ACTIVITY ! 
 
 
 

VGo to WWW.GOVOTE.AT 
VUSE CODE 70 73 98 
VANSWER AND SUBMIT 

http://www.govote.at/


ÅNetworking? 

 

 

ÅBuilding Support? 
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What are Your Goals When Using 
Social Media?  
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Why Are You NOT On Social 
Media? 
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What Social Media 
Outreach Looks Like 
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CPS Is Tweeting!!  
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Why Social Media? 



Why Social Media? 

Pros: 

VCost-effective 

VGreater visibility 

ïCapacity to reach a larger audience 

V.ǳƛƭŘ ǊŜƭŀǘƛƻƴǎƘƛǇǎ ŀƴŘ ŜǎǘŀōƭƛǎƘ άōǊŀƴŘέ 
loyalty 

VLearn about your audience 

VOpportunities for feedback 
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Why Social Media? 

Cons: 

VTime consuming 

VEliminates face-to-face interaction 

VBrand image can be subjected to unwanted 
changes 

VReturn on investment is delayed 
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Who Is On Social Media? 



Å 316 million monthly users 

 

Å 80% of active users on mobile 

 

Å 77% of users outside the U.S. 

 

Å 500 million tweets sent per day 

 
Data provided by Twitter 
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Å 968 million daily active users 

 

Å 844 million mobile daily active users 

 

Å 1.49 billion monthly active users 

 

Å 1.31 billion mobile monthly active users 

 

Å 83% of users outside of the US and Canada 
 
Data Provided by Facebook 



Å 400 Million monthly users 

 

Å 40 Billion Photos Shared 

 

Å 80 Million Average Photos Per Day 

 

Å 3.5 Billion Likes Daily 

 

Å 75% of users outside the U.S. 
 

Data provided by Instagram 
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Å 380 Million daily active users 

 

Å 118 Million U.S. active users 

 

Å 39 Million Students & Recent Graduates 

 

Å Professionals are joining at a rate of 2 new members every second 

 
Data Provided by LinkedIn 
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Pros & Cons 



CONS 

1. Frequent Monitoring of 
Page is Needed 

2. Ad Focused: May need to 
Ǉŀȅ ǘƻ άōƻƻǎǘέ Ǉƻǎǘ 
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PROS 

1. Share school Information, 
updates, school events and 
attract Adult/Parent 
Involvement.  

2. Use status update and 
responses to receive 
feedback from community.  

3. Most commonly used with 
adults and parents. 

 



CONS 

1. Volume of newsfeed = 
information overflow 

2. 140 characters can limit 
your message 

3. Not ideal of visual content 
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PROS 

1. Real time Information 
using 140 characters or less 

2. Immediate interaction 

3. Resources 

4. Communication with 
students, businesses, 
organizations, local and 
national politicians.  



17 

Tweeting Etiquette 
Do’s Don’t 

Tell a Story - Use Pictures, 
Videos, etc.  

Use images of Children 
without signed Media Consent 
form. 

Be Timely ς Announce Events, 
Activities, Program 
announcements 

Procrastinate ς ¢ǿƛǘǘŜǊ ŎŀƴΩǘ 
do what has not been done. 

Connect with your community, 
build a coalition of supporters 
and passionate members 

Force a relationship over 
Twitter. Does it make sense to 
partner/communicate? 

Respond and communicate to 
responses. 

Go rogue. Stay true to your 
mission and goals. Stay 
Professional. 

Interact with your community 
online 

Forget to continue to meet 
with your community in 
person. 
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Successful #Hashtag 
Campaigns 

Å #TBT (Throwback Thursday) 
Å #FF 
Å #Shareacoke 
Å #Blacklivesmatter 
Å #Forcefordaniel (Dying Wish to see Star Wars) 
Å #Bringbackourgirls 
Å #WhyIstayed (Domestic abuse) 
Å #Oscars 
Å #Icebucketchallenge 
 

 
 



CONS 

1. Only students who signed 
media consent form filmed 
& photographed 

2. Assign a manager of 
account who is held 
accountable for content 
published 
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PROS 

1. Showcase students work, 
activities and celebrations 

2. Easy to use ς mobile only 

3. Widely used by students 

 



CONS 

1. Account must be 
maintained 
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PROS 

1. Build a coalition of Alumni 

2. Find community members 
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Now YOU try it! 
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Social Media Activity!  
 

ÅLocate businesses and local 
officials in your area using any 
online search engine on your 
mobile device or laptop. 

ÅFind their social media 
account (Twitter or Facebook 
preferably) 

Å{ŜƴŘ ŀ ƳŜǎǎŀƎŜ ǎŀȅƛƴƎ άIƛΗέ 
and wait for a response! 

Å²ŜΩƭƭ ŎƘŜŎƪ ōŀŎƪ ƛƴ ǘƻ ǎŜŜ ƛŦ 
anyone made contact 
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WELCOME! 

 
Principal George 

Zurawski 
& 

Nicole Zumpano 
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